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Designed and delivered in partnership with

The Fellowship Program is a world-class, part-time executive leadership program
designed exclusively for a select group of senior client-side CMOs and
commercial growth leaders, and is a launchpad for those destined to step into the
CEO role or a larger seat in the C Suite.
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A world class executive development experience for top CMOs
where the power lies not just within the curriculum, but in the
curation of an elite global cohort of marketing leaders.
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ABOUT THE MARKETING ACADEMY

The Marketing Academy is a global non-profit dedicated to cultivating the top 1%
of leadership talent in marketing, media, and advertising.

Established in the UK in 2010, and now active across Great Britian, Europe, USA,
Middle East, Australia, and APAC, we offer a select portfolio of programs -
including the Fellowship Program for executive-level CMOs, and the Scholarship
Program for mid management leaders - all of which are delivered pro bono, in
line with our values.

Our Fellowship Alumni include over 400 CMOs from 28 countries, representing the
world’s most influential brands, alongside more than 900 mid management
leaders enrolled in our Global Alumni Community. For every one of them, this
experience has been career-defining and, in many cases, life-changing.

We support diversity, inclusion, and equality in every context and firmly believe
that everyone, regardless of race, ethnicity, sexuality, gender, or religion, should
have the same opportunity to fast-track their careers and learning via our
programs.

Our Global Fellowship Alumni include marketing leaders from:
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WHAT MAKES THE PROGRAM EXCEPTIONAL

e Fellowship places cannot be bought and are awarded following a selection
process ensuring the highest calibre of delegates and the richest breadth of
diversity of backgrounds. Acceptance on the program is intentionally selective
and the calibre of Fellows is unapologetically high.

e A maximum of 60 Fellowship places are awarded each year (across 2 cohorts)
enabling deep and meaningful relationship-building with peers from around
the world

e |f your career ambition is to move toward CEO / President / broader C-Suite
role this program will give you the tools you need

e A recent survey of our Fellowship Alumni showed that post completion of the
program 57% have moved into CEO / broader C-Suite roles & 32% have been
promoted or moved to bigger CMO roles

THE POWER OF THE PEER GROUP

Fellows are immersed in one of two highly curated cohorts of no more than 30
exceptional leaders from across the globe. Each individual is hand-picked not
only for their credentials but for the distinctiveness of their perspective — from
different markets, industries, cultures, and life experiences. The result is a group
dynamic that becomes one of the most valuable assets of the program.

This is where the world's CMOs learn from each other, surrounded by peers who
challenge, expand, and elevate you.

“Imagine the most powerful marketing development program you could
ever experience. Imagine an inspiring future, defined by your personal
purpose. Imagine building incredible personal and professional

relationships. Now imagine that all at once - that's The Marketing
Academy!”

- Robert Chatwani, President, DocuSign
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THE CURRICULUM

Delivered across 7 months (circa 10 days total time), the curriculum includes:

Attendance to 2 X 4-day immersive ‘Residentials’ plus 1 X
-o 1-day Virtual session during which delegates experience:

C-Suite Strategy & Stewardship Curriculum

developed & delivered by McKinsey & Company

Covering Corporate Finance/M&A, Decision Making for CEOs,
Building High Performing Boards, Organisational Health, Business
Transformation, Shareholder/stakeholder influencing and more

Leadership Immersion: CMO to CEO
A powerful journey led by Thomas Barta, Global Dean of the
Fellowship, alongside McKinsey and industry experts

Unparalleled Peer Exchange
A confidential environment of openness, trust, and challenge
among equally driven leaders

Q Inbetween the Residential events delegates also receive:

(®)
M -o Mentoring by Global Board Chairs and CEOs

Direct insight and guidance from those already occupying the
seats Fellows aspire to

Board-Level Executive Coaching
One-on-one partnerships with accredited coaches experienced at
the top tier of leadership, provided by Wisdom8

An additional benefit of selection to the Fellowship
Program:
Team Access to The Marketing Academy Virtual Campus

Extending the development journey to your wider team through a
12-month online learning platform
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PROGRAM FORMAT & KEY DATES

The Fellowship is delivered in two regional cohorts.

Applicants may apply to EITHER cohort regardless of their country of residence,
but must commit to attend both Residential dates of their chosen cohort.

Cohort 1 events take place in Cohort 2 events take place in
Europe and the United States Australia and India
from Feb 23 to Sep 117" from May 25" to Nov 27"
RESIDENTIAL #1 RESIDENTIAL #1
Q Kitzblhel, Austria Q Sydney, Australia

February 23" - 27 2026 May 25" - 29™ 2026

VIRTUAL DAY VIRTUAL DAY

June 10" 2026 :es| July 227 2026
RESIDENTIAL #2 RESIDENTIAL #2

Q UK or USA (TBC) Q Mumbai, India

November 23 - 27" 2026

September 7" - 11" 2026

Sorry, applications for 2026 GFP Cohort 1 are now closed. Applications will open June 2026 for
the 2027 Cohort. If you'd like to be notified please email meg@themarketingacademy.org
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SELECTION CRITERIA

Admission is by invitation only, following a selection process, and the bar is set
intentionally high.

You must:

e Be the most senior marketing or growth leader (e.g. CMO, CGO, CCO) in a client-
side brand*

e Have 20+ years track record in marketing or commercial roles, with at least 5 years
in the top seat**

e Report directly to CEO, President or C-suite executive

* Be leading large teams, manage significant budgets, and hold (or have held) full P&L
accountability

* Have a clear career ambition to become a CEO or to hold a more senior C-Suite
role critical to company's growth

¢ Have non-marketing leadership during past career

e Enjoy a proven reputation within the marketing industry

* Be employed on a permanent basis with no known risk of termination / resignation
or redundancy for the duration of the program

» Be fluent in English and able to attend all program dates in full (for chosen cohort)

*The Fellowship Program is not designed for leaders within creative or media agencies

**Flexibility on tenure may be considered for candidates with exceptional track records

The Global Fellowship Program is a transformational

experience that few will ever access.
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APPLICATION, DEADLINES, SELECTION PROCESS &

PROGRAM DATES

Entry is competitive and limited to 30 places per cohort.

Applicants must submit:
1.Completed Application Form

2.Full CV/resume (PDF) OR a PDF of your LinkedIn profile
3. Written Employer Endorsement (preferably from CEO) (PDF or Word)

Shortlisted applicants will be invited to a panel conversation prior to final selection.

APPLICATION DEADLINE
CLOSED

SELECTION PANEL
November 17t - 24% 2025

SELECTION DECISION
W/c December 8 2025

PROGRAM DATES (full attendance
at all events is mandatory)
Residential #1

Feb 23 - 27*" | Kitzbuihel, Austria

Virtual Day: June 10*

Residential #2
Sep 7™ - 11™ | UK or USA (TBC)

APPLICATION DEADLINE
March 30" 2026

SELECTION PANEL
April 7% - 17t 2026

SELECTION DECISION
W/c April 20" 2026

PROGRAM DATES (full attendance
at all events is mandatory)
Residential #1

May 25 - 29* | Sydney, Australia

Virtual Day: July 22™

Residential #2
Nov 23 - 27" | Mumbai, India
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IMPORTANT INFORMATION

Program fees: - In line with our founding principles, The Marketing Academy
delivers the Fellowship Program free of charge.

Delegates cover only their 8 nights accommodation along with breakfasts,
lunches, snacks, dinners & beverages for all Residentials. These expenses are
invoiced to the delegate or their company (at cost), by The Marketing Academy,
upon acceptance to the program:

e £2900 GBP / €2,600 EURO / $3,900 USD / $5,800 AUD (Inclusive of all meals,
beverages, tips and service charges

Delegates are also required to arrange and pay for their own flights and transfers
to and from the residential venues.

“The Marketing Academy Fellowship Program has been a life-
changing experience. The program gives CMOs the ammunition
required to become CEOs and so much more. Fellows get access to the
world’s best thought leaders on a whole range of C-suite topics from
leadership to finance, as well as one-to-one mentorship from
experienced CEO:s. If you're lucky enough to get into The Fellowship
(which is by no means easy!), it'll put your career on a course beyond
all your imagined limits. It is, by far, the best program for senior
marketing leaders out there, hands down!"

— April Adams-Redmond, Global CMO, Pepsi Lipton
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READY TO APPLY?

COHORT 1 APPLICATION DEADLINE: CLOSED
COHORT 2 APPLICATION DEADLINE: March 30" 2026

Click any of the links below to request your application pack:

Request the application pack

OUR ALUMNI

What do these CMOs have in common?
Click here to see what our Alumni have to say

Fellow Alumni: where are they now?

Click here to explore the Global Fellowship Network

“It is more than a course; it is a way of connecting, exchanging ideas,
creating enthusiasm, and bringing marketing into business life from a
holistic point of view. Interacting with top consultants and thinkers
brings the global perspective to life while keeping it local by means of
interacting with peers. Do not miss it.”

— Andreas Athanasopoulos, Deputy Chief Executive Officer and Group Chief Transformation
Officer (Digital & Retail) at Eurobank Holdings


https://www.youtube.com/watch?v=lL0SdYl1tMM
https://themarketingacademy.org/wp-content/uploads/2026/01/Global-Fellows-%E2%80%93-Current-Cohorts-Alumni.pdf
https://themarketingacademy.org/wp-content/uploads/2026/01/CMO-to-CEO-%E2%80%93-The-Power-Of-The-Fellowship.pdf
https://themarketingacademy.org/wp-content/uploads/2026/01/What-do-these-CMOs-Have-in-Common.pdf
https://themarketingacademy.org/programs/the-fellowship/#deadlines
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TO GET IN TOUCH, CONTACT:

themarketingacademy.org

FOR COHORT 1

Chloe Coombs
Program Director UK & EMEA

chloe@themarketingacademy.org

+44 (0)7547 672267

FOR COHORT 2

Emma Beaumont
Program Director APAC

emma.beaumont@themarketingacademy.org

+61421 476 874
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